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LOCAL MEDIA INSIGHTS
2024 Industry Survey

OVERVIEW ABOUT THE LMC

Local Media Consortium (LMC) conducted a
comprehensive survey from September 27 - Scalable Local Media Economic Benefit
October 11, 2024, garnering insights from local

media companies representing thousands of 150 Local Media
local news outlets across the U.S. and Canada. Companies

The survey focused on identifying current
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as, valuable insights on future trends.

We categorize survey respondents by management level and department to gain insights
from diverse perspectives within the organization.
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:;g;i SUCCESSES & CHALLENGES

successes Challenges

Video/OTT/CTV Advertising Declines

Digital Subs Staffing/Training

Email/Newsletters . .
Traffic Declines
Agency Services
Tech Resources
Digital Tech Updates
. . Analytics/GA4
Website/App Redesign

Advertising Revenue Digital Subs Growth

Content Other
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% of respondents who stated it was a top success or challenge
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Community Engagement Advertising Monetization

Video - Creation/Monetization/Distribution Video Monetization

Podcasts Content Innovation

New Advertising Models
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DIGITAL YOY YOY TRENDS FOR ADVERTISING
REVENUE TRENDS AND CONSUMER REVENUE
2024 Total Digital Revenue vs. LY | @siasitianlzls 2=ii=ipltl= Digital Ad Revenue
2024 vs 2023 Unsure 2024 vs 2023 Unsure
Unsure 18.4% 10.3%
9.2%
Q\% Decrease

16.1% Increase

Decrease Decrease
Increase

44.8%

Increase 6.9% 41.4% 23%

46%

Flat
29.9%

2025 Digital Revenue -
Budget vs. 2024 2024 Digital Revenue

% to total revenue

Unsure
16.1%
Decrease 25%+ 10%-14.9%
11% 43.7% 12.6%

Flat
14.9%

15%-19.9%

o,
Increase 12.6%

67.9%

20%-24.9%
14.9%

DIGITAL REVENUE STREAMS
YOY POLITICAL ADVERTISING USED BY LOCAL MEDIA

Advertising

2024 vs. 2023 Political Ad Spend

Newsletters
o,
30% Branded Content

Social Media
25%

Subscriptions

20%

Events

Digital Marketing Services (DMS)
15%
Video

10% Audio/Podcasts

CTV/OTT/FAST

5%
Philanthropy

0% Affiliate revenue

eCommerce

Content Licensing
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LOCAL MEDIA CONTENT THAT GENERATES MOST
TRAFFIC VS. REVENUE

Bl Traffic | Revenue
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2025 VS. 2024 LOCAL MEDIA Al USE

® 2025
@ 2024 Content (headlines, SEO, etc.)

Operations (process improvement, streamline tasks)
Advertising Collateral (emails, presentations, etc.)

Creative (ad copy, storyboards, etc)

Data Parsing (govt records, realestate, meeting summaries)
Unsure

Not using

Other
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